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Christianto NRP 1423012007. “SIKAP WARGA CITRALAND 
SURABAYA MENGENAI MEDIA INTERNAL”CITRALAND LIFE 
STYLE MAGAZINE””  
 
CitraLand Surabaya merupakan perusahaan properti yang 
memberikan pelayanan kepada warganya dengan cara memberikan informasi 
yang ada baik itu dari perusahaan, maupun lingkungan yang ada di 
sekitarnya. Penelitian ini dilakukan untuk mengetahui sikap warga CitraLand 
Surabaya mengenai Media Internal “CitraLand Life Style Magazine”. Sikap 
warga dinilai berdasarkan efek kognitif, efek afektif, dan efek konatif. 
Sedangkan media internal dinilai berdasarkan indikator 5 kategori informasi, 
yaitu: lingkup masalah, fungsi, jenis realitas, sifat, dan format. 
Jenis penelitian ini adalah kuantitatif deskriptif yaitu bertujuan 
membuat deskripsi secara sistematis, faktual, dan akurat tentang fakta–fakta 
dan sifat–sifat populasi atau objek tertentu. Jadi, dengan penelitian kuantitatif 
deskriptif ini, maka peneliti dapat menghasilkan analisa berupa sikap warga 
CitraLand Surabaya mengenai media internal “CitraLand Life Style 
Magazine”. 
Hasil penelitian ini dapat ditarik kesimpulan bahwa warga 
CitraLand Surabaya memiliki sikap positif mengenai media internal 
“CitraLand Life Style Magazine”.  
 





















Christianto NRP 1423012007. "THE ATTITUDE OF CITRALAND 
SURABAYA RESIDENTS TOWARD AN INTERNAL MEDIA 
“CITRALAND LIFE STYLE MAGAZINE””. 
 
CitraLand Surabaya is a property company that provides some 
services to its residents by giving some informations from either its own 
company or its own environment. This research was conducted to determine 
the attitude of the CitraLand Surabaya residents toward an Internal Media 
"CitraLand Life Style Magazine". The attitude of the resident assessed by the 
cognitive effects, affective effects, and conative effects. While the internal 
media assessed based on the five categories of information indicator, which 
is: scope of the problem, the function, the kind of reality, the nature and the 
format. 
This type of research is quantitative descriptive, aims at making a 
systematic description, factual, and accurate about the facts and the character 
of the population or the specific objects. So, with this descriptive quantitative 
study, the researchers can get an analysis of attitude of CitraLand Surabaya 
residents towards an internal media "CitraLand Life Style Magazine". 
The conclusion of this research is the residents of CitraLand 
Surabaya have a positive attitude towards an internal media "CitraLand Life 
Style Magazine". 
 
Keywords: Attitude, Resident, Internal Media
  
 
 
